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AUSTRALIA’S MOST INNOVATIVE COMPANY Autech has 

been recognised for its delivery of world-leading software 

solutions, winning the inaugural Microsoft ‘Software 

Product of the Year’ award for its Dream Home Visualiser 

tool at the 2011 TAS ICT Industry Awards on Friday 

November 25. 

The awards recognise and honor the most outstanding 

achievements of Tasmanian ICT businesses in 2011. The 

‘Best Software Product’ category, sponsored by 

Microsoft, was fiercely competitive with 5 high calibre 

finalists selected from a large field of applications. The 

awards were held at Hobart’s Hotel Grand Chancellor and 

were attended by over 320 guests from around Tasmania 

and Australia. 

The multi-award winning Dream Home Visualiser also 

helped Autech client Metricon Homes win the prestigious 

HIA Victoria Marketing Award in 2010. The software is 

now used by 7 major Australian builders in a variety of 

formats; ranging from a basic exterior façade visualiser 

with four house designs, to completely integrated 

business solutions that are linked to existing client and 

product databases and maintained in real time with 

backend Administration control.  

The Dream Home Visualiser product was developed over 

the course of 18 months after careful planning and 

detailed industry research and consultation. It is a 

complete online visualisation solution that allows users to 

view, edit and scheme house facades and room interiors 

so that they can see exactly what they will get when they 

collect the keys; infinitely enhancing their home building 

experience and removing ambiguity and doubt in the final 

product; thus increasing their propensity to purchase. 

Autech’s National Marketing & Export Manager Andrew 
Roberts accepting the TASICT Software Products of the 
Year award from Microsoft’s Head of Corporate Affairs 

Simon Edwards. 

Branded ‘Evisage’ for Australia’s largest home builder 
Metricon Homes, Autech’s Dream Home Visualiser 

helped Metricon increase sales conversions and build 
an additional 900 homes in the 12 months after its 

release. 
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This industry-leading tool provides infinite benefits to both the builder and the customer and becomes a clear 

market differentiator for its users. 

The DHV utilises a custom-built high resolution photographic based product texturing engine which shows 

customers a real photo of a home, and enables the client to mix and match hi-res photo-realistic products on 

that image – giving them an accurate visualization of what their future home will look like once it is built. This 

is no 3D rendered image or a cartoon – it is a real photo of a real house with real products. 

Always at the forefront of technical innovation, Autech also developed an easy-to-use Administration Tool for 

DHV that allows the builder to quickly and easily update the program in real time – allowing staff to change 

product data, product ranges, program UI skin, image area information and more at any time of the day or 

night, from any computer in the world.  

The tool also allows the collection and collation of valuable statistics to measure product and company growth 

such as tracking the popularity of house façade, product range, and colour selected within the program. It also 

requires users to sign up to use the application, capturing valuable market and customer data. 

There is no limit to the number of products that can be included into the software. All products are referenced 

by name and code, and logos can be included to increase brand exposure for suppliers. 

After 9 months in the market with one company, Metricon Homes (www.studiom.com.au/envisage), DHV had 

been viewed by over 140,000 potential new homebuilders around Australia and won the HIA Victoria 

Marketing Award. 

Autech is now working to strategically license the technology in overseas markets such as NZ and the USA in 

2012. 

Autech is the world’s leading e-colour solutions provider, specialising in interactive rich media applications that 

allow consumers to visualise colours and products prior to making a purchase. Established in 1993, the 

company exports its products and services to over 60 clients in 24 different countries and has released its 

software in 14 different languages. Autech is Tasmania’s most awarded ICT company and in 2007 was named 

the Most Innovative Company in Australia at the inaugural G’DAY USA Innovation Shootout in New York. Learn 

more about Autech at our website: www.autech.com.au 

Andrew Roberts     Phone: +61 3 6334 2464 

National Marketing & Export Manager   Email: andrew@autech.com.au 
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