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Autech Envisages Bright Future with Metricon Homes

TASMANI A’ S MOST DE CORMtéck Dftwhr€& DedigOMPjustN\coebrated the launch
I dza ( NI ffullylinf2@ctiv€ dnIMB néw home building selection tool (9 Y @A &t MBtS@n Homes.

Developed over the course of 12 months, Envisagewas launched as

LI NI 2F aSOUNAO2y | 2YSad SYOKDa{ &
new software allows Metricon customers to visualise how their new
home will look ¢ inside and out ¢ before the foundations are even laid.

ENVISAGE: 1o conceive an image or a picture of,

especially as a future possibility...

By visiting the Studio M website (www.studiom.com.au), customers can

see how their new home can look with bricks, render, feature stone or
cladding on their external walls, and how tiles or COLORBOND® steel
will look on their home.

Inside you can view an infinite combination of carpets, timber flooring
and tiles on the floor, over 2,000 paint colours on the wall, and the full

range of Laminex and Caesar Stone on your kitchen benchtops ¢ the

options are endless. Metricon’s Managi n
Palazzesi kicks off proceedings.

In all, there are 12 exterior facades and 12 interior room settings to
choose from, plus over 20 supplier product ranges featured in the
software, with many more to be added in the coming months.

The gala event was held at the Carousel Function Centre, at Albert Park
Lake in Melbourne, and was attended by over 250 guests from the
building industry and media. The theme of the night centred around
thetaglined K2 YS o0dzZAf RAYy3a gAff. ySOSNI

The highlight of the launch was a 20 minute multimedia presentation

o . A L 4 o i o A crgwd of over 250 attended the gala
FTSFUdzZNAYy 3 52YSauAO . fAGl 'Y R ! daggdd alNalbebt Park Lskedin mdibsladey A S
host Shelly Craft which introduced the Envisage tool and demonstrated
its features and effectiveness to the captive audience.

Autech 75 Cameron Street, Civic Square, Launceston, Tasmania, Australia, 7250
Po Box 764 Launceston, Tasmania, Australia, 7250

TELEPHONE: +613 6334 24 64 FAX: +61 3 6334 24 81 EMAIL:



http://www.studiom.com.au/

autecC

Media Release Educate, \

August 27, 2009

oy

aSUINRO2y Qa F20dza A& 3INRgAY3I AYVGQ
OdzaG2YSNBEQ ySSRa® { tazfmgclineapkodudt K SA
selection centre is an examples of this.

A h dzNJs o makKe the journey of selecting a new home as enjoyable \ ik
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about the launch of Envisage... AN Mehl . Me t r

Manager introduces Studio M to the eager

aLid& 0SSy I-it'dekdNBooubakyedr td gl iSoitit audience —home building will never be the
because as we got into it we realised more and more that it wasn't just same again...

about showing people what a different bathroom wall may look like. _

It's really more than an online selection toy - those have been around : m '

in some form or another for a while, and yes, the Envisage tool is fun -
you could call it the 'sexy' part of the website - bdzii A G Qa NI I |
tip of the iceberg of what's on offer. It is really unlike anything
Australia has ever seen before

Aim@2yte FlLydladao TFT2N aSGiNxO2
MetriconQ & & | f. Ah&xcitihgSfeatdre of the Envisage program is
GKFG Ad A& AYGS3INI GSR aSidNRO2 y Q& ndrewRolferts Ayfeth)SDargE|Méhl & O d
James  Cotter (Metricon) Darren

Alexander, Louis Solomon & Mathew
pulled up and reviewed by Metricon staff. Metricon can also edit the Bradford (Autech) at the Studio M launch.

customer selections are saved to their existing account and can be

tool and the products available to customers via a backend Admin
Systemé F RRSR ! yRNBg w20SNIax ! dz
Manager.

Autech CEO Darren Alexander described the development as a giant
leap forward for the company. dWe have grown from being able to
show clients what their room would like in a different colour scheme,
to now being able to show them what their entire house will look like
in over 300 different products and an infinite number of combinations.
This has opened a lot of doors for Autech around the world in dozens

of different industries, with a number of interested international Autech’s Mathew Br

companies having approached us after viewing the Envisk 38 (22 f o¥s one of Metrico
through the Envisage tool.
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Program Links:

Studio M website: www.studiom.com.au

Metricon Envisage Tool: www.studiom.com.au/envisage
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ABOUT AUTECH

I dzi SOK A & G K Scoléu? shlifitiohpaoviderSspeafisiyigdn ineractive rich media applications that
allow consumers to visualise colours and products prior to making a purchase. Established in 1993, the
company exports its products and services to over 50 clients in 24 different countries and has released its
software Ay MH RAFTFSNBYG fFy3Idzr 3Sad ! dzi SOK inRM7 whsknaméd: y A
GKS az2ad Lyy20F0A3S [ 2 YLI yAY USA WinovatdeaShobtbuf il New Yori. LearrK S
more about Autech at our website: www.autech.com.au

ABOUT METRICON

aSiNARO2y 12YSa 61 a Saidl ot A&d&KSR A%argesthame bulldgf, Rvithfoverd &
35 display centres throughout Victoria, Queensland and New South Wales. This year, the company is expected

to build in excess of 3,300 homes across Australia. Learn more about Metricon at their website:
wWww.metricon.com.au

For more information, please contact:

Andrew Roberts
National Marketing & Export Manager
Phone: +61 3 6334 2464

Email: andrew@autech.com.au
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