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Background  /Problem 
/Challenge  

One of the biggest problems with building any 
home is that it is almost impossible to tell what it 
will look like until you are finished.  A range of 
brochures, swatches, colour chips and samples can 
provide inspiration, but the outcome is not always 
guaranteed. How can you be sure that a particular 
brick will look good with a certain type of roof tile; 
or how a kitchen benchtop will look with a certain 
timber floor? You just have to cross your fingers 
and hope all will be OK when you see it 
completed. 

To better assist their customers in building a 
home, Metricon Homes devised a strategy with 
their primary objective to make the journey of 
selecting a home as enjoyable and complete as 
possible. 

Metricon demanded to be the first builder in 
Australia to offer a complete online visualisation 
solution that allowed users to view, edit and 
scheme Metricon house facades and room 
interiors so that they can see exactly what they 
will get when they collect the keys; infinitely 
enhancing their home building experience. 
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�{ Innovation �t the tool should  include world 
leading technology. 
 

�{ Enhanced usability and customer satisfaction 
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remove any doubt about their selections. 
 

�{ Confirm that that selected products will 
match when in a room situation. 

 

 

 


